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ABSTRACT 

This study attempts to investigate socio-technical gaps in online 

collaborative consumption (OCC) in order to improve its user 

experience, and interaction design requirements. A new combined 

methodological framework, “predictive ethnography”, is proposed 

to evaluate OCC. Due to its features as a community where OCC 

takes place, Etsy is the focus of this study. The results from this 

study, suggest that the sociability issues have more significance in 

this community compared to the usability problems. The most 

significant socio-technical gaps concerned Trust creation features 

such as customers’ reviews and rating systems, Relevant rules of 

behaviour, Clear displayed policies, and Social presence tools.  

Categories and Subject Descriptors 

H.5.2 [User Interfaces]: Evaluation/methodology.  

General Terms 

Design, Experimentation, Human Factors. 

Keywords 

Online collaborative consumption (OCC), socio-technical gaps, 

predictive ethnography. 

1. INTRODUCTION 
Online social interactions are evolving and affecting many aspects 

of our lives. This evolution might be one of the most exciting 

experiences of our era, where individuals share content, 

experiences, ideas, and expertise and contribute to the collective 

power. However, constant changes in social activities and 

interactions lead to gaps between users’ requirements and existing 

technological capabilities. This study attempts to investigate these 

gaps in the social activities of online collaborative consumption 

(OCC) in order to improve user experience, and the quality of 

design requirements from a socio-technical perspective. 

 

OCC activities are computer mediated interactions among people 

that facilitate sharing, swapping, trading, or renting products, 

services and resources. They transform consumption habits by 

using fewer materials in more efficient ways enabling access to 

products and services over ownership. Automobiles, home, and 

tool sharing for example, provide access to materials for people 

who do not own them. OCC reveals the value hidden in our 

resources and in skills we have developed. It allows us to share 

and trade them, and in some cases, to make money from them. 

OCC inspires open collaborative projects such as open software 

and Wikipedia by distributing tasks between individuals to solve a 

problem that serves the need of individuals and, at the same time, 

provides a sense of belonging to the community. OCC is part of a 

new economy based on community-oriented activities with the aid 

of internet technology that combine global intellectual 

collaboration with local production. As an instance of OCC, this 

study focuses on Etsy, an established online marketplace and 

community dedicated to trading handmade and vintage craft 

items. The Etsy community enables members to actively support 

each other to create alternatives to mass produced objects. It 

focuses on connecting buyers and sellers in a meaningful way [1]. 

A new combined methodological framework that we call 

“predictive ethnography” is proposed to evaluate Etsy. In this 

framework, online ethnography complements predictive 

evaluation with the aid of heuristics that serve as metrics to 

investigate the issues in the Etsy community. These heuristics 

identified in previous research as success factors for online 

communities include sociability, usability, and user experience 

items. 

The first section of this paper covers a discussion of the literature 

on OCC, Etsy and socio-technical gaps preceded by a description 

of the methodological framework. Then the heuristics are 

presented, followed by the methodological procedure and the 

presentation of frequencies of identified heuristics. The final 

sections of the paper are comprised of discussion of findings and 

conclusions.  

2. ONLINE COLLABORATIVE 

CONSUMPTION 
There are various definitions for the term “collaborative 

consumption”. It was first used by Felson and Speath [2]. They 

defined it as “events in which one or more persons consume 

economic goods or services in the process of engaging in joint 

activities with one or more others” [p. 614]. This incredibly broad 

definition that includes diverse activities such as drinking beer 
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with friends, speaking on the telephone and even watching a 

football game in a group recently became narrower. In a more 

focused definition, Botsman and Rogers [3] describe collaborative 

consumption as activities that combine and shape groups to find 

something or someone to create many-to-many interactions 

including product service systems, redistribution markets, and 

collaborative lifestyles [p. xvi]. Collaborative consumption and 

sharing economy often overlap and have very similar definitions. 

“Sharing economy is an economic model based on sharing 

underutilized assets from spaces to skills to stuff for monetary or 

non-monetary benefits” [4]. For example, ride sharing platforms 

such as Lyft. John [5] considers collaborative consumption a 

subset of the sharing economy. Belk [6], however, considers 

collaborative consumption “a middle ground between sharing and 

marketplace exchange, with elements of both”. He pointed to 

activities wherein “people [are] coordinating the acquisition and 

distribution of a resource for a fee or other compensation” [p. 

1597]. This definition includes bartering, trading, and swapping, 

but excludes non-monetary sharing activities such as 

CouchSurfing. Although, both collaborative consumption and 

sharing economy have so much in common, it needs to be noted 

that collaborative consumption often involves transfer of 

ownership; that does not occur in sharing economy. 

Collaborative consumption and sharing activities have always 

played an active role in our lives as people have traditionally 

shared, bartered, swapped, lent and rented their resources. Within 

last two decades Internet technologies and Web 2.0 in particular, 

started to enhance collaborative consumption practices and 

created new ones by providing effective instant sharing and 

communication platforms. Web 2.0 allows users to contribute 

content in many online venues, and to connect with others [7].  

OCC is driven by two core values. First, the rise of communities’ 

dynamics as an essential factor in doing business. Communities 

empower productive human relationships and increase social 

capital through communication networks and in particular the 

Internet [8]. Second, online technologies enable the collective 

production of value and intellectual property.  

OCC has the potential to provide a new sustainable collaborative 

economy whose key indicators are: “localisation, reducing 

ecological footprints, community building, collective action and 

creating new socio-economic institutions” [9]. OCC is a rapidly 

growing phenomenon in varied domains such as: transportation 

(Lyft and Uber), products and goods (Etsy and Ebay), space 

(Airnnb and Sharedesk), money (Zopa and Kickstarter), services 

(Taskrabbit and Odesk), food (Eatmeal and Meal sharing), 

education (Coursera and Udemy), and many more. These 

companies use different models to utilize resources to work, 

create value and to accomplish economic activities, and/or to 

foster local connections and communities. While many of these 

firms creating more equal, sustainable, and socially cohesive 

activities, in some cases, as they become established, they could 

behave similar to conventional capitalist companies. For example, 

Zipcar started by focusing on carbon footprint reduction. 

Nonetheless, some of its later activities such as, partnership with 

Ford Motor Company to offer sport utility vehicles and putting 

cars on college campuses, where cars were not common before, 

could increase the car usage. On the other hand, many other firms 

withstand their sustainability goals particularly where their 

products or services are low-impact like Etsy [10]. 

3. ETSY: CASE STUDY DATA 

GATHERING PLATFORM 
Etsy is a large, established online marketplace and community 

that connects buyers and independent craftspeople for buying and 

selling handmade and vintage craft items, as well as arts and crafts 

supplies. Etsy, enables individuals to communicate with and trust 

each other so they can do business. Buyers come to Etsy to find 

unique things from real people. They want to know the story 

behind what they are buying and from whom they are buying. 

Etsy’s community features include Teams, Forums, offline events, 

and online workshops. Etsy is a diverse and growing community 

with 30 million members in 200 countries [11]. In this study, data 

was gathered from Forums and Teams, which are active 

communities where members share information about running a 

business, learning new skills, obtaining advice from other 

members, and discussing their problems.  

4. SOCIO-TECHNICAL GAPS 
Socio-technical gaps have been defined by Ackerman as, “The 

divide between what we know we must support socially and what 

we can support technically” [12]. These gaps are the main 

challenge for socio-technical systems. Given that technology and 

social activities are two main pillars of OCC, this study applies a 

socio-technical approach as a framework to understand interaction 

between humans, technology and the environmental elements of 

the work system.  

Organizations have a tendency to emphasise solely on 

technological factors in knowledge management systems; 

therefore, ignoring the users’ behaviour occurring in the social 

factor of the system might cause a serious failure in the systems 

[13]. In addition, often system designers tend to detect human, 

social and organisational issues as problems of the Human 

computer interaction (HCI). As a result they disregard the 

relationship between interaction of individuals and the social 

organisation of work, and above all how the latter can impact the 

former [14]. The socio-technical approach provides a vision to 

consider and investigate both social and technological factors 

affecting design, and their capabilities to support each other. 

5. METHODOLOGY 
Standard usability evaluation methods evaluate users’ 

performance in specified tasks in a controlled context. They are 

not convenient for evaluating online communities which are much 

more than ordinary websites. Online communities allow users not 

only to consume information but also to contribute to the content 

and to build durable human relations. Therefore, a holistic 

approach is needed to focus on social components to assess 

purpose, protocols, and codes of behaviour, in addition to 

usability and user experience to evaluate the ease of use and user 

satisfaction. A new combined methodological framework is 

proposed in this paper to evaluate OCC. Ethnography is combined 

with predictive evaluation through heuristics, which include 

sociability, usability and user experience (UX) items drawn from 

previous research. 

5.1 Predictive Ethnography 
Ethnography and qualitative research methods are recommended 

by Preece et al. [15] as suitable approaches for studying social 

interaction and sociability. This approach enables us to study the 

users’ behaviour within their context and to better understand the 

culture of online community.  However, while ethnography 
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provides valuable insights regarding the evaluation of system 

design, it is less effective when it comes to concrete design 

solutions and recommendations [16]. Consequently, 

complementing ethnography with other methods could increase its 

strength and reliability, particularly in HCI and qualitative 

research methods. In this study, we complement ethnography with 

predictive evaluation.  

Predictive evaluation makes use of heuristics to predict usability 

problems [17]. These heuristics are useful guidelines in eliciting 

the usability issues. However, they are not always accurate in 

testing interactive interfaces such as those in online communities. 

Like other methods, they need to be customized specifically for 

evaluating sociability [18]. Predictive evaluation has been 

criticized regarding the validity of the data since evaluators are 

substitute users. It does not involve real users in the testing [19].  

This study intends to propose a new way of using these heuristics 

by accompanying them with online ethnography, what we call 

predictive ethnography. These heuristics will be used as the 

baseline to enable the ethnography to predict the success of an 

online community. Ethnography and predictive evaluation 

complement each other and improve each other’s effectiveness 

and efficiency. The heuristics could provide structure to the 

ethnography and help the ethnographer in predicting the issues.  

They can help to translate ethnographic insights into design 

recommendations and requirements. These heuristics have been 

identified as success factors in previous research (Table 1). In this 

study of OCC, these heuristics serve as guidelines to investigate 

and predict the issues related to the success of Etsy community.  

5.2 Heuristics as Success Factors 
Etsy can be considered as an interest, trade, and transaction 

community, since people with similar interests are engaged in 

trade and transactions in addition to knowledge exchange. The 

success of collaborative communities depends on a number of 

interdependent constructs within social and technological 

domains. These constructs consist of a number of heuristic items. 

These heuristics include sociability, usability, and user experience 

items drawn from previous research and can be seen in Table 1.

 

Table 1.  Heuristics (S: Sociability/ U: Usability) 

Constructs Items Sources 

Social 

relationship 

S1: Network creation (e.g.  individuals with similar interest) [20]; [21] 

S2: Face to face communication (e.g. offline meetings & events) [22]; [23] 

S3: Dynamic interaction (e.g. verbal, gestural & emoticons) [15] 

S4: Social & emotional support [24] 

Reciprocity 

 

S5: Information exchange   [25] 

S6: New product & innovation [25] 

S7: Achieving a  collective goal (knowledge creation/ problem  solving) [26] 

Trust 

(Privacy & 

Identity) 

S8: Different level of anonymity (limit of privacy) [27] 

S9: Persistent identity  [28] 

S10: Members profiles and pictures (creativity in self- presentation & identity 

construction) 

[29]; [30] 

S11: Transparency (e.g. exposing identity of content providers) [27] 

S12: Clear establishing of self-goals for the community [27] 

S13: Trust creation features (e.g. reputation model)  [31] 

Content creation 

/ 

member 

contribution 

S14: Social recognition & self-expression [32]; [33] 

S15: Fast & informal interaction (commenting & rating contents) [33] 

S16: Rewards & recognition for contribution  [32] 

S17: Feedback to motivate (public& private) [32] 

S18: Volunteerism [20] 

S19: Self-satisfaction         [34] 

Purpose, 

policies & 

procedures 

S20: Relevant rules of behaviour & clear displayed policies [15] 

S21: Different members’ roles (e.g. contributor and reader) [35] 

S22: Suitability & functionality of content [21] 

Information  

design & 

presentation 

SU23: Advanced & filter search for content  [18] 

SU24: Easy information obtaining [36] 

SU25: Discussion board organization [15] 
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Support  

 

SU26: Subgroup formation (facilitate interaction & discussion in  different subtopics)   [37]; [20] 

SU27: Awareness tools (e.g. calendaring tool for meeting) Preliminary Ethnography 

SU28: Social presence tools(e.g. status info, camera connection,  IM, graphical 

presentation of activity & avatar)  

[33] 

SU29: Other tools (chat, mailing list, UseNet news, etc.) [38] 

Navigation 

U30: Consistent & easy navigation [15]; [17] 

U31: Intuitive layout 

U32: Visibility of site (what is going on in the site…) 

User control 
U33: Feeling in charge of system [15]; [17] 

U34: Error prevention & correction 

Reliability 
U35: Access to system always to be available [39] 

U36: Easy to remember search sequence    [40];  [35] 

 

5.3 Procedure  
A Preliminary ethnography carried out in parallel to the selection 

of the heuristics. This preliminary work helped to understand the 

culture, norms, and behaviours of Etsy community members, and 

assisted in the selection of the relevant heuristics (success factors) 

from previous literature. (Table 1).  

The finalized heuristics helped in predicting, collecting, and 

coding the relevant textual interactions related to the success of 

Etsy from the Forum and Teams discussions. The textual 

discussions happen in “Threads” as topics, and the smallest unit 

of discussion considered as “Post”. We looked for the community 

support for the heuristics and new possible heuristic items. The 

coding process started by creating nodes using Nvivo software. 

Each node represents one item from heuristics. Once all the nodes 

have been created, each “post” has been coded to a heuristic 

(node).  

The data collection has been carried out within three weeks in 

February and March 2015.  In total, 1011 Posts have been 

collected and coded from 97 Threads. These posts have been 

selected based on their relevance to the heuristics.  

6. DISCUSSION OF FINDINGS 
The results demonstrated that the coded data are within scope of 

21 items, out of 36. Three new items (SU25: Convo organization, 

U35: Update Users with new Policy & Design changes & U36: 

Easy customer feedback) have been identified and added to the 

heuristics. These results revealed that the socio-technical gaps for 

this community are associated with these 21 heuristics. The 

frequency of identified heuristics demonstrate their level of 

importance, since the members of the community discuss and 

raise issues that are more important for them. (Figure 1.) 

These results show that sociability has been discussed more 

compared to usability issues.  This finding is in line with Hart et 

al. [41] study on Facebook, in which they found that users are less 

concerned about the bad usability of the system when there are 

enjoyable aspects that compensate the usability inadequacies. 

Additional observation on collected data focused on how the lack 

of enough support for these heuristics create socio-technical gaps. 

 

The identified gaps come as follow. 

Trust  

Trust creation features: feedbacks and rating system are very 

significant for increasing trust and reputation in using virtual 

environments and have been one of the most frequently discussed 

issues in this community.  

Sellers’ feedback: Etsy community enable the customers to write 

feedback for the sellers but they cannot write feedback for the 

customers. Our observation revealed that many of the community 

members wants to have this feature as well.  

Negative feedback: often the sellers want to be able to somehow 

remove the negative feedbacks, however there are a mixed 

opinion among members regarding this issue. The other problem 

discovered was that the reviews in Etsy are considered for the 

entire shop rather than for item or order. Items’ review: many Etsy 

members believe that reviews should be on quality of items rather 

than having so much power over a shop reputation.  

Cultural differences in rating system: despite the fact that the 

rating system is extremely significant for the Etsy sellers, this 

sensitivity might vary in different cultures. For example, an Etsy 

member from Holland remarks that: “I learned that in the US it is 

normal to give 5 stars if you are happy. In Holland I think that 

people use 4.5 or 4 also as a satisfied number to give. 4 is also 

good they think, it is a culture difference”.  

Digital products feedback: giving feedback for the digital 

products also create some concerns. The product review in this 

community is designed for the ordinary (non-digital) products that 

take some time for delivery. The feedback form is sent to buyers 

after a period of time but the digital products deliveries are instant 

and require different options for providing feedback.  

Non-admin login: sometimes members have difficulties to manage 

and do all the admin work of their shops and they need to hire 

someone to do it for them. Since they do not want to give access 

to all of their account, they would rather give a partial access, 

such as Non-admin login, which is missing in this community.  
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Figure 1. Frequency of identified heuristics 

 

Guest checkout: enables the people who are not member of the 

community to buy items without registering and becoming 

member. Our observation revealed that this feature is lacking in 

Etsy and several members requested this option.  

Sellers’ contact number:  the other issue regarding the limitations 

of privacy is finding the sellers’ contact number online by the 

buyers and contacting them by the phone. There is a mixed  

opinion between members; although some sellers prefer to be 

contacted by the buyers, others don’t like to be contacted on 

certain hours since they do business from their home. One 

solution used by some Etsy members is the “google voice 

account”. It provides a separate business number that could be 

used in their same phone and the business calls could be accepted 

in certain hours. 

 



Purpose, policies & procedures 

Relevant rules of behaviour & clear displayed policies: are the 

most discussed and important topics in this community that 

affects all aspects of members’ collaboration and behaviours. Lack 

of clarity in policies and guidelines: in this community created 

several concerns and confusions over how the rules are working. 

Often confusion was created by language and words that were 

difficult to understand. They also request to have detailed and in 

depth policies.  

Copyright: our observation revealed that considering the nature of 

this community that is related to art and handcraft “Copyright” is 

one of the main concerns. This issue cause concern in virtual 

environments where the boundary of copying and inspiration is 

not clear and individuals can be inspired and get new ideas from 

others’ design and products. It has been revealed that there are 

mixed opinions among members regarding this issue. Therefore, 

there is a need for relevant rules of behaviour regarding how to 

define the copyright policies in these communities. Copying 

photos and product descriptions from others also created concerns 

in this community. Watermarking the photos could be a possible 

solution for protecting the photos’ copyright. Some members are 

asking for better solution such as a feature to be designed by Etsy 

to detect and prohibit the copyright violated contents.  

Lack of return policy: our observation also exposed that Etsy 

community users often encounter problems due to lack of return 

policy when people buy products. For example, one member was 

asking: “I wish Etsy make a compulsory tick box”, other members 

suggested to comply with “Distance selling regulatory” law in 

the UK, since they were based in the UK. However since these 

online communities go beyond the geographical borders and the 

local laws and regulatory between countries might differ; there is 

a need for a standard policy for these communities.  

Technology support 

Social Media: are very effective tools that help individuals to 

have a better online social presence and to promote themselves. 

But it has been revealed that due to a large number of them (e.g. 

Instagram, Facebook, Pinterest, etc.) they became very time 

consuming and unmanageable. Often individuals have to get a 

third party program to manage them. The collective discussion 

observed suggested to: “master 1 or 2 (which are the best for 

you), keep it simple, not use same content in all, don’t obsess, use 

3rd party program”. The other effective promotion tool is the 

video commercial. Supporting YouTube links enable members to 

have video promotion, which is absent in Etsy.  

Spam: is one of the most common issues in the virtual 

environments that also create several concerns in Etsy. For 

example, shop owners want to promote their products and 

sometimes ask for feedback by sending emails to their customers. 

However, many people don’t like to receive these emails and they 

could cause frustration. A solution for this problem could be a 

Newsletter for product updates and mailing list asking the 

customers to sign in to receive emails.  

Support for digital products: our observation revealed that as 

digital products (e.g. photos, post cards, etc.) becoming more and 

more popular, they require different supports compared to other 

products. For example, they were causing problems such as 

printing layout and delivery confirmation. Therefore, there is a 

need for a standard format for printing these products as well as 

online delivery confirmation. Moreover, as mentioned earlier, 

they require a different timing for feedback.  

Local pick up: it has been noticed that this option was required for 

items, which are not suitable for shipping and should be collected 

by person. 

Reciprocity 

Bad advice is among the main issues in virtual communities. Bad 

or wrong advices come from the lack of expertise of members and 

they could be very costly since individuals take and apply these 

advices. One solution for this problem could be rating the 

expertise of the individuals in specific fields and to reveal who 

knows what. Another possible solution could be rating the 

comments and advices by users to reveal their usefulness. The 

other issue discovered in this community was related to written 

communication problem. Several members have problem of 

understanding the technical explanations as well as knowing the 

right words to ask their questions.  

Scam awareness: scam is a common concern particularly in 

virtual environments. Our observation revealed that due to the 

active and collaborative nature of this community, as soon as 

someone raises a concern about a suspicious case they collectively 

solved the problem and detected that. However, there is a lack of a 

specific space and systematic awareness for these issues.  

Reliability 

Updating users with new policy & design changes: as observed in 

this community, when changes happen they create panic and 

frustration between members. In many occasions the members 

were not sure when the policy changes start and how they work. 

The design changes without earlier notice also created panic as 

members were thinking there is something wrong with their pages. 

Therefore it is vital to have the policies as clear as possible and 

help the members in better understanding them. It is also 

important to update the members about these changes.  

Easy customer feedback: Etsy requires a minimum number of 

words for giving feedback and a simple “thank you” does not 

work, this create frustration and customers could leave without 

giving a feedback. However, as some members suggest repeating 

the words or putting few dots could work, but having this 

restriction does not make the job easier. 

Navigation/ Information design & presentation 

Convo organization: the visibility help members to understand 

what is going on in the page and what features are available to 

facilitate them. This usability issue has been observed in several 

instances in the community. This issue also could create 

navigation problems. The most significance visibility problem 

observed was related to the “Convo system” that is the messaging 



system in this community. In “Convo” inbox all the messages are 

not shown until the invisible “All” option clicked. This issue cost 

many members losing their messages and buyers and contacts as a 

result. There is also lack of visibility in sent messages option. 

User control 

Disabling Review reminder: if buyers do not want to write a 

review on a purchase the review reminder appears every time they 

go to their page until about 45 days after the purchase date and 

there is no option to disable it. Our observation revealed that 

despite causing the frustration in buyers, there are mixed opinions 

among members whether to have this option or not. Other 

problems have been noticed such as, lack of option to turn off 

some notifications and announcements.  

Turning off promoted listing: promoted listing is a service in Etsy 

that cost members money. It has been revealed that stopping this 

service and turning it off is confusing and costs a lot of money for 

some members.  

7. CONCLUSIONS 
The results from this study suggest that the sociability issues have 

more significance in this community, since they have been 

discussed more compared to the usability problems. The most 

important gaps concerned Trust creation features such as 

customers’ reviews and rating systems, Relevant rules of 

behaviour, Clear displayed policies, and Social presence tools. 

Several studies verify that trust, one of the main findings of this 

study, as the most important factor in OCC and sharing economy 

[3, 10, 42]. Relevant rules of behaviour and Clear displayed 

policies, other major gaps in our findings, point to regulations, 

which have also been considered as challenges [43] and the most 

important barriers to the future of sharing economy [44]. This 

finding demonstrates that, conventional regulations and policies 

are not always applicable to the new business models enabled by 

OCC. It also reveals the significance of well-defined and clear 

rules of behaviour that are relevant to the purpose of the online 

communities. 

These results suggest that the new proposed methodology, 

predictive ethnography, is practical and effective in evaluating 

OCC communities such as Etsy. Ethnography enabled us to better 

understand the culture of the community by studying users within 

their context. The holistic nature of this approach allowed us to 

comprehend how issues are developed and uttered within the 

community. In data collection stage, the heuristics acted as 

guidelines and helped us in selection of the relevant discussions 

associated to the success of community. Coding the collected 

posts to associated heuristics enabled us to categorize 

systematically our data and to quantify the importance of different 

social and technical requirements in scope of the heuristics. The 

heuristics also gave a better structure in exposing the socio-

technical gaps and assisted us to convert the ethnographic insights 

into design requirements and recommendations. The findings of 

this study, include problems, solutions and recommendations, 

which mostly come from the naturally occurring conversations of 

real users, increase the validity of the results. 

This study visualised and augmented socio-technical gaps in Etsy 

in terms of 21 heuristics. It also identified a number of new 

heuristics as success factors not discussed in the literature until 

now (Messaging system organization, Update users with new 

Policy & Design changes, Awareness tools such as calendaring 

for meetings, and Easy customer feedback). All of these heuristics 

could be useful in evaluating the online communities similar to 

Etsy. While the revealed socio-technical gaps in this study are 

specific for Etsy, they could be valuable in defining quality socio-

technical requirements and enhancing the design of similar OCC 

platforms. 

In further research, we intend to investigate social capital 

formation within Etsy community. This could complement our 

findings and help us to reveal collaboration patterns and social 

requirements in OCC. 

Future research could be conducted to evaluate other online 

communities by applying the predictive ethnography approach. It 

would be interesting to see how the issues and gaps vary; and 

which success factors are more common within different online 

communities.  

8. REFERENCES 
[1] Etsy Press Kit. [ONLINE] Available at: 

http://www.etsy.com/press/kit/. [Accessed 28 April 2015]. 

[2] Felson, M., & Speath, J. (1978). “Community structure and 

collaborative consumption”. American Behavioral Scientist, 

41, 614–624. 

[3] Botsman, R. and Rogers, R. (2011). What's mine is yours: 

how collaborative consumption is changing the way we live.  

London: Collins. 

[4] Botsman,R. (2013). The sharing economy lacks a shared 

definition. [ONLINE] Available at: 

http://www.collaborativeconsumption.com/2013/11/22/the-

sharing-economy-lacks-a-shared-definition/. [Accessed 28 

April 2015]. 

[5] John, N, A. (2013). “Sharing, collaborative consumption and 

Web 2.0”. Media@ LSE Electronic Working Paper #26 

[6] Belk, R. (2013). “You are what you can access: Sharing and 

collaborative consumption online”.  Journal of Business 

Research. Available online 

[7] Carroll, E., & Romano, J. (2011). “Your digital afterlife: 

When Facebook, Flickr and Twitter are your estate, what's 

your legacy?” Berkeley, CA: New Riders. 

[8] Gheitasy, A., Abdelnour-Nocera, J., Nardi, B., and Rigas, D. 

(2014). “Designing for Online Collaborative Consumption: 

A Study of Sociotechnical Gaps and Social Capital”. In 

Human-Computer Interaction. Applications and Services 

683--692. 

[9] Seyfang G. (2007). “Growing sustainable consumption 

communities: the case of local organic food networks”. Int. J. 

Sociol. Soc. Policy 27:120–34. 

[10] Schor, J., and C. Fitzmaurice. (2014). "Collaborating and 

connecting: the emergence of a sharing economy." Handbook 

https://www.researchgate.net/publication/261043233_What's_mine_is_yours_how_collaborative_consumption_is_changing_the_way_we_live?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==
https://www.researchgate.net/publication/261043233_What's_mine_is_yours_how_collaborative_consumption_is_changing_the_way_we_live?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==
https://www.researchgate.net/publication/261043233_What's_mine_is_yours_how_collaborative_consumption_is_changing_the_way_we_live?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==
https://www.researchgate.net/publication/262490610_You_are_what_you_can_access_Sharing_and_collaborative_consumption_online?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==
https://www.researchgate.net/publication/262490610_You_are_what_you_can_access_Sharing_and_collaborative_consumption_online?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==
https://www.researchgate.net/publication/262490610_You_are_what_you_can_access_Sharing_and_collaborative_consumption_online?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==
https://www.researchgate.net/publication/268746575_Designing_for_Online_Collaborative_Consumption_A_Study_of_Sociotechnical_Gaps_and_Social_Capital?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==
https://www.researchgate.net/publication/268746575_Designing_for_Online_Collaborative_Consumption_A_Study_of_Sociotechnical_Gaps_and_Social_Capital?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==
https://www.researchgate.net/publication/268746575_Designing_for_Online_Collaborative_Consumption_A_Study_of_Sociotechnical_Gaps_and_Social_Capital?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==
https://www.researchgate.net/publication/268746575_Designing_for_Online_Collaborative_Consumption_A_Study_of_Sociotechnical_Gaps_and_Social_Capital?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==
https://www.researchgate.net/publication/268746575_Designing_for_Online_Collaborative_Consumption_A_Study_of_Sociotechnical_Gaps_and_Social_Capital?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==
https://www.researchgate.net/publication/242119516_Growing_Sustainable_Consumption_Communities_The_Case_of_Local_Organic_Food_Networks?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==
https://www.researchgate.net/publication/242119516_Growing_Sustainable_Consumption_Communities_The_Case_of_Local_Organic_Food_Networks?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==
https://www.researchgate.net/publication/242119516_Growing_Sustainable_Consumption_Communities_The_Case_of_Local_Organic_Food_Networks?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==


on Research on Sustainable Consumption. Edward Elgar, 

Cheltenham, UK. 

[11] Etsy (2013). Etsy - Your place to buy and sell all things 

handmade, vintage, and supplies. [ONLINE] Available at: 

http://www.etsy.com. [Accessed 08 March 2013]. 

[12] Ackerman, M. (2000). The intellectual challenge of CSCW: 

the gap between social requirements and technical feasibility. 

Hum.-Comput. Interact. 15(2), 179–203. 

[13] Davenport, TH. & Prusack L. (2000). Working knowledge: 

how organizations manage what they know. Boston, MA: 

Harvard Business School Press. 

[14] Baxter, G. & Sommerville, I. (2011). Systems: from design 

methods to systems engineering. Interacting with Computers 

23 (1), 4–17. 

[15] Preece, J., Abras, C. and Maloney-Krichmar, D. (2004). 

Designing and evaluating online communities: research 

speaks to emerging practice, International Journal of Web 

Based Communities, vol. 1, pp. 2-18.  

[16] Crabtree, A., Rodden, T., Tolmei, P., Button, G. (2009) 

“Ethnography Considered Harmful” in Proceedings of CHI 

2009. ACM, New York, NY, pp 879-888. 

[17] Nielsen, J. (1994). "Usability inspection methods.”  In 

Proceedings of the Conference on Human Factors in 

Computing Systems, 413–414."    

[18] Preece, J. (2001). Sociability and usability in online 

communities: determining and measuring success, Behaviour 

& Information Technology, vol. 20, pp. 347-356.  

[19] Kanter, L. and Rosenbaum, S. (1997). Usability Studies of 

WWW Sites: Heuristic Evaluation vs. Laboratory Testing. 

SIGDOC 97 Proceedings, Salt Lake City, UT. 

[20] Iriberry, Alicia and Leroy, Gondy (2009). A Life Cycle 

Perspective on Online Community Success. ACM 

Computing Surveys, 41 (2), 11:1-11:29.  

[21] Väänänen-Vainio-Mattila, K. Wäljas, M. Ojala, J.  and 

Segerståhl, K. (2010). "Identifying drivers and hindrances of 

social user experience in web services," in Proceedings of the 

SIGCHI Conference on Human Factors in Computing 

Systems, pp. 2499-2502. 

[22] Wellman, B. (2005). "Community: From neighbourhood to 

network.” ACM 48, 10, 53–55.".  

[23] Blanchard, A. L. and Markus,M. L. (2004). "The 

experienced “sense” of a virtual community: Characteristics 

and processes.”  Data Base Adv. Inform. Syst. 35, 1, 65–79."    

[24] Ridings, C. M. and Gefen, D. (2004). "Virtual community 

attraction: Why people hang out online.”  J. Comput. Mediat. 

Commun. 10, 1."   

[25] Millen,D. R., Fontaine,M. A., and Muller,M. J. (2002). 

"Understanding the benefit and costs of communities of 

practice.” ACM 45, 4, 69–73.".    

[26] Hampton, K. N. (2003). Grieving for a lost network: 

Collective action in a wired suburb. The Information Society 

19, 417-428.  

[27] Leimeister, J. M., Ebner, W., and Krcmar, H. (2005). 

"Design, implementation, and evaluation of trust supporting 

components in virtual communities for patients.”  J. Manage. 

Inform. Syst. 21, 4, 101–135.    

[28] Kollock, P. (1996).  "Design principles for online 

communities.”  In Proceedings of the Harvard Conference on 

the Internet and Society.    

[29] Hummel, J. and Lechner, U. (2002). "Social profiles of 

virtual communities.”  IEEE Computer Society Press, Los 

Alamitos, CA.    

[30] Zhang, Y. and Hiltz, S. R. (2003). "Factors that influence 

online relationship development in a knowledge sharing 

community.”  In Proceedings of the Ninth Americas 

Conference on Information Systems (Tampa, FL, August), D. 

Galleta and J. Ross, Eds. AIS, Atlanta, GA.  

[31] Sabater, J. and Sierra, C. (2001). "Regret: A reputation 

model for gregarious societies," in Fourth Workshop on 

Deception Fraud and Trust in Agent Societies. 

[32] Tedjamulia, S. J. J., Olsen, D. R., Dean, D. L., and Albrecht, 

C. C. (2005).  "Motivating content contributions to online 

communities: Towards a more comprehensive theory.”  IEEE 

Computer Society Press, Los Alamitos, CA.    

[33] Malinen, S. (2009). "Heuristics for supporting social 

interaction in online communities.”  In Proceedings of 

IADIS International Conference WWW/INTERNET 2009, 

November 19-22, Rome, Italy, pp. 327-334.    

[34] Wang, Y. and Fesenmaier, D. (2004). "Towards 

understanding member’s general participation and active 

contribution to an online travel community.”  Tour. Manage. 

25, 709–722.    

[35] Preece, J. (2000). "Online Communities: Designing 

Usability, Supporting Sociability.”  Wiley, New York, NY.    

[36] Phang, C. W.  Kankanhalli, A. and Sabherwal, R. (2009). 

Usability and sociability in online communities: A 

comparative study of knowledge seeking and contribution, 

Journal of the Association for Information Systems, vol. 10, 

pp. 721-747.  

[37] Maloney-Krichmar, D. and Preece, J. (2005). A multilevel 

analysis of sociability, usability, and community dynamics in 

an online health community. ACM Trans. Comput.-Hum. 

Interaction 12, 2, 201–232.    

[38] Preece, J., Maloney‐Krichmar, D., & Abras, C. (2003). 

"History and emergence of online communities.”  

Encyclopedia of Community: From Village to Virtual World. 

Thousand Oaks: Sage Publications, 1023-1027.  

[39] Palmer, J. W. (2002).  "Web Site Usability, Design, and 

Performance Metrics,” Information Systems Research, (13)2, 

pp. 151-167.".   

[40] Hornbæk, K. (2006). "Current Practice in Measuring 

Usability: Challenges to Usability Studies and Research,” 

International Journal of Human-Computer Studies, (64)2, pp. 

79-102.".  

[41] Hart, J., Ridley, C., Taher, F., Sas, C., Dix, A. (2008). 

"Exploring the facebook experience: A new approach to 

usability," in Proceedings of the 5th Nordic Conference on 

Human-Computer Interaction: Building Bridges, pp. 471-

474. 

[42] Lauterbach, D. H. Tmong, T. Shah, and L. Adamic. (2009). 

“Surfing a Web of Trust: Repuration and Recpirocity on 

Couchsurfing.com.” Proceedings of the IEEE Social 

Computing 2009, Vancouver, British Columbia, Canada. 

https://www.researchgate.net/publication/2815760_Ackerman_MS_The_Intellectual_Challenge_of_CSCW_The_Gap_Between_Social_Requirements_and_Technical_Feasibility_Hum_Comput_Interact_15_179-203?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==
https://www.researchgate.net/publication/2815760_Ackerman_MS_The_Intellectual_Challenge_of_CSCW_The_Gap_Between_Social_Requirements_and_Technical_Feasibility_Hum_Comput_Interact_15_179-203?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==
https://www.researchgate.net/publication/2815760_Ackerman_MS_The_Intellectual_Challenge_of_CSCW_The_Gap_Between_Social_Requirements_and_Technical_Feasibility_Hum_Comput_Interact_15_179-203?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==
https://www.researchgate.net/publication/220054725_Socio-Technical_Systems_From_Design_Methods_to_Systems_Engineering?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==
https://www.researchgate.net/publication/220054725_Socio-Technical_Systems_From_Design_Methods_to_Systems_Engineering?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==
https://www.researchgate.net/publication/220054725_Socio-Technical_Systems_From_Design_Methods_to_Systems_Engineering?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==
https://www.researchgate.net/publication/220131910_Designing_and_evaluating_online_communities_Research_speaks_to_emerging_practice?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==
https://www.researchgate.net/publication/220131910_Designing_and_evaluating_online_communities_Research_speaks_to_emerging_practice?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==
https://www.researchgate.net/publication/220131910_Designing_and_evaluating_online_communities_Research_speaks_to_emerging_practice?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==
https://www.researchgate.net/publication/220131910_Designing_and_evaluating_online_communities_Research_speaks_to_emerging_practice?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==
https://www.researchgate.net/publication/221513969_Ethnography_considered_harmful?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==
https://www.researchgate.net/publication/221513969_Ethnography_considered_harmful?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==
https://www.researchgate.net/publication/221513969_Ethnography_considered_harmful?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==
https://www.researchgate.net/publication/221516167_Usability_Inspection_Methods?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==
https://www.researchgate.net/publication/221516167_Usability_Inspection_Methods?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==
https://www.researchgate.net/publication/221516167_Usability_Inspection_Methods?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==
https://www.researchgate.net/publication/220208495_Sociability_and_Usability_in_Online_Communities_Determining_and_Measuring_Success?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==
https://www.researchgate.net/publication/220208495_Sociability_and_Usability_in_Online_Communities_Determining_and_Measuring_Success?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==
https://www.researchgate.net/publication/220208495_Sociability_and_Usability_in_Online_Communities_Determining_and_Measuring_Success?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==
https://www.researchgate.net/publication/220566648_A_Life-Cycle_Perspective_on_Online_Community_Success?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==
https://www.researchgate.net/publication/220566648_A_Life-Cycle_Perspective_on_Online_Community_Success?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==
https://www.researchgate.net/publication/220566648_A_Life-Cycle_Perspective_on_Online_Community_Success?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==
https://www.researchgate.net/publication/221519212_Identifying_drivers_and_hindrances_of_social_user_experience_in_web_services?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==
https://www.researchgate.net/publication/221519212_Identifying_drivers_and_hindrances_of_social_user_experience_in_web_services?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==
https://www.researchgate.net/publication/221519212_Identifying_drivers_and_hindrances_of_social_user_experience_in_web_services?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==
https://www.researchgate.net/publication/221519212_Identifying_drivers_and_hindrances_of_social_user_experience_in_web_services?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==
https://www.researchgate.net/publication/221519212_Identifying_drivers_and_hindrances_of_social_user_experience_in_web_services?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==
https://www.researchgate.net/publication/220427663_Community_From_neighborhood_to_network?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==
https://www.researchgate.net/publication/220427663_Community_From_neighborhood_to_network?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==
https://www.researchgate.net/publication/242609192_Design_principles_for_online_communities?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==
https://www.researchgate.net/publication/242609192_Design_principles_for_online_communities?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==
https://www.researchgate.net/publication/242609192_Design_principles_for_online_communities?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==
https://www.researchgate.net/publication/224075937_Social_profiles_of_virtual_communities?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==
https://www.researchgate.net/publication/224075937_Social_profiles_of_virtual_communities?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==
https://www.researchgate.net/publication/224075937_Social_profiles_of_virtual_communities?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==
https://www.researchgate.net/publication/220889973_Factors_that_Influence_Online_Relationship_Development_in_a_Knowledge_Sharing_Community?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==
https://www.researchgate.net/publication/220889973_Factors_that_Influence_Online_Relationship_Development_in_a_Knowledge_Sharing_Community?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==
https://www.researchgate.net/publication/220889973_Factors_that_Influence_Online_Relationship_Development_in_a_Knowledge_Sharing_Community?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==
https://www.researchgate.net/publication/220889973_Factors_that_Influence_Online_Relationship_Development_in_a_Knowledge_Sharing_Community?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==
https://www.researchgate.net/publication/220889973_Factors_that_Influence_Online_Relationship_Development_in_a_Knowledge_Sharing_Community?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==
https://www.researchgate.net/publication/2863070_REGRET_A_reputation_model_for_gregarious_societies?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==
https://www.researchgate.net/publication/2863070_REGRET_A_reputation_model_for_gregarious_societies?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==
https://www.researchgate.net/publication/2863070_REGRET_A_reputation_model_for_gregarious_societies?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==
https://www.researchgate.net/publication/221180865_Motivating_Content_Contributions_to_Online_Communities_Toward_a_More_Comprehensive_Theory?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==
https://www.researchgate.net/publication/221180865_Motivating_Content_Contributions_to_Online_Communities_Toward_a_More_Comprehensive_Theory?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==
https://www.researchgate.net/publication/221180865_Motivating_Content_Contributions_to_Online_Communities_Toward_a_More_Comprehensive_Theory?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==
https://www.researchgate.net/publication/221180865_Motivating_Content_Contributions_to_Online_Communities_Toward_a_More_Comprehensive_Theory?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==
https://www.researchgate.net/publication/222845947_Towards_understanding_members'_general_participation_in_and_active_contribution_to_an_online_travel_community?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==
https://www.researchgate.net/publication/222845947_Towards_understanding_members'_general_participation_in_and_active_contribution_to_an_online_travel_community?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==
https://www.researchgate.net/publication/222845947_Towards_understanding_members'_general_participation_in_and_active_contribution_to_an_online_travel_community?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==
https://www.researchgate.net/publication/222845947_Towards_understanding_members'_general_participation_in_and_active_contribution_to_an_online_travel_community?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==
https://www.researchgate.net/publication/220580552_Usability_and_Sociability_in_Online_Communities_A_Comparative_Study_of_Knowledge_Seeking_and_Contribution?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==
https://www.researchgate.net/publication/220580552_Usability_and_Sociability_in_Online_Communities_A_Comparative_Study_of_Knowledge_Seeking_and_Contribution?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==
https://www.researchgate.net/publication/220580552_Usability_and_Sociability_in_Online_Communities_A_Comparative_Study_of_Knowledge_Seeking_and_Contribution?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==
https://www.researchgate.net/publication/220580552_Usability_and_Sociability_in_Online_Communities_A_Comparative_Study_of_Knowledge_Seeking_and_Contribution?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==
https://www.researchgate.net/publication/220580552_Usability_and_Sociability_in_Online_Communities_A_Comparative_Study_of_Knowledge_Seeking_and_Contribution?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==
https://www.researchgate.net/publication/220286368_A_multilevel_analysis_of_sociability_usability_and_community_dynamics_in_an_online_health_community?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==
https://www.researchgate.net/publication/220286368_A_multilevel_analysis_of_sociability_usability_and_community_dynamics_in_an_online_health_community?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==
https://www.researchgate.net/publication/220286368_A_multilevel_analysis_of_sociability_usability_and_community_dynamics_in_an_online_health_community?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==
https://www.researchgate.net/publication/220286368_A_multilevel_analysis_of_sociability_usability_and_community_dynamics_in_an_online_health_community?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==
https://www.researchgate.net/publication/259703389_Current_practice_in_measuring_usability_Challenges_to_usability_studies_and_research_Intl_J_Human-Computer_Studies_64279-102?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==
https://www.researchgate.net/publication/259703389_Current_practice_in_measuring_usability_Challenges_to_usability_studies_and_research_Intl_J_Human-Computer_Studies_64279-102?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==
https://www.researchgate.net/publication/259703389_Current_practice_in_measuring_usability_Challenges_to_usability_studies_and_research_Intl_J_Human-Computer_Studies_64279-102?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==
https://www.researchgate.net/publication/259703389_Current_practice_in_measuring_usability_Challenges_to_usability_studies_and_research_Intl_J_Human-Computer_Studies_64279-102?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==
https://www.researchgate.net/publication/200553124_Exploring_the_Facebook_Experience_A_New_Approach_to_Usability?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==
https://www.researchgate.net/publication/200553124_Exploring_the_Facebook_Experience_A_New_Approach_to_Usability?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==
https://www.researchgate.net/publication/200553124_Exploring_the_Facebook_Experience_A_New_Approach_to_Usability?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==
https://www.researchgate.net/publication/200553124_Exploring_the_Facebook_Experience_A_New_Approach_to_Usability?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==
https://www.researchgate.net/publication/200553124_Exploring_the_Facebook_Experience_A_New_Approach_to_Usability?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==
https://www.researchgate.net/publication/280806156_Web_site_usability_design_and_performance_metrics?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==
https://www.researchgate.net/publication/280806156_Web_site_usability_design_and_performance_metrics?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==
https://www.researchgate.net/publication/280806156_Web_site_usability_design_and_performance_metrics?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==
https://www.researchgate.net/publication/220591738_Design_Implementation_and_Evaluation_of_Trust-Supporting_Components_in_Virtual_Communities_for_Patients?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==
https://www.researchgate.net/publication/220591738_Design_Implementation_and_Evaluation_of_Trust-Supporting_Components_in_Virtual_Communities_for_Patients?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==
https://www.researchgate.net/publication/220591738_Design_Implementation_and_Evaluation_of_Trust-Supporting_Components_in_Virtual_Communities_for_Patients?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==
https://www.researchgate.net/publication/220591738_Design_Implementation_and_Evaluation_of_Trust-Supporting_Components_in_Virtual_Communities_for_Patients?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==
https://www.researchgate.net/publication/2376550_Grieving_for_a_Lost_Network_-_Collective_Action_in_a_Wired_Suburb?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==
https://www.researchgate.net/publication/2376550_Grieving_for_a_Lost_Network_-_Collective_Action_in_a_Wired_Suburb?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==
https://www.researchgate.net/publication/2376550_Grieving_for_a_Lost_Network_-_Collective_Action_in_a_Wired_Suburb?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==
https://www.researchgate.net/publication/247055951_Online_Communities_Supporting_Sociability_Designing_Usability?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==
https://www.researchgate.net/publication/247055951_Online_Communities_Supporting_Sociability_Designing_Usability?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==
https://www.researchgate.net/publication/279982408_Understanding_the_benefit_and_costs_of_communities_of_practice?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==
https://www.researchgate.net/publication/279982408_Understanding_the_benefit_and_costs_of_communities_of_practice?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==
https://www.researchgate.net/publication/279982408_Understanding_the_benefit_and_costs_of_communities_of_practice?el=1_x_8&enrichId=rgreq-8d2267006bc0102168c431903e8c477c-XXX&enrichSource=Y292ZXJQYWdlOzI4MDEzMTc1MTtBUzoyNTI4OTM2Mzg5NTA5MTJAMTQzNzMwNTk1MDQ3OA==


[43] Geron, T. (2013). “Airbnb and the unstoppable rise of the 

share economy”. Forbes. [ONLINE] Available at: 

http://www.forbes.com/sites/tomiogeron/2013/01/23/airbnb-

and-the-unstoppable-rise-of-the-share-economy/. [Accessed 

28 April 2015]. 

 

[44] Cannon, S. and Summers, L, H. (2014). “How Uber and the 

Sharing Economy can win over regulators,” Harvard 

Business Review. [ONLINE] Available at: 

https://hbr.org/2014/10/how-uber-and-the-sharing-economy-

can-win-over-regulators/. [Accessed 28 April 2015]. 

 

 

 


